world
travel

- market
4 -7 Nov 2013 - London

The Leading Global Event for the Travel Industry

WTM LONDON GUIDE 2013 TECHNICAL SPECIFICATIONS

Your print advert will be duplicated in the digital and mobile app edition of the guide.

For those wishing to include video in the digital editions please read the video section carefully.

* Paper Guide (Booklet)
* Digital Guide (Electronic)
* Mobile Guide (Smartphones and Android Based Tablets)

Paper and Digital Guides
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aring on your advert is at least.

Embedding video (see video section)

Having your advert designed by us
Single Page
Material should be supplied as follows.

Between 100 and 200 words text, 3 high resolution images, high resolution company logo and contact
details.

Double Page

Between 200 and 300 words text, 3 to 5 high resolution images, high resolution company logo and
contact details.

To have your video embedded, see video section
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VISUAL SPECIFICATION GUIDELINES

These images are here to act as a visual appendix to the technical specifications

Text must stay

within 5mm Text must stay
of inside of within 5mm
Trim Line

TRIM LINE of inside of
3mm BLEED 3mm BLEED Trim Line TRIM LINE

VIDEO

Embedding video into the digital edition
You can choose to have your video embedded into the digital and mobile app edition of the guide.

To best accommodate your video, please ensure that you designate an area within your artwork that can
be overlaid by either a 4:3 or 16:9 ratio video frame.

Video Specifications
Video file - not to exceed 25MB
Video format - avi, f4v, flv, mov, mp4, mpg, mpeg, swf and wmv

Video ratio - widescreen 16:9 or standard 4:3

NB. Adobe Flash content (SWF) files should not exceed 700KB in size.
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‘opy deadline

Start your campaign straight away!

We can upload your advert to the current digital edition of the WTM London Guide, which is live on the
WTM website, within one week of receiving your copy.

Note

At this stage the digital guide is an early edition that will be prone to change up until it is ready to be
sent to print.Only then will your ad or editorial profile placement be finalised.

DEADLINE FOR ALL MATERIAL - MONDAY 30™ SEPTEMBER, 2013
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